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Research Title: Investigation of the Reasons behind the Massive Losses Behind Luxury Hotels and Restaurants Despite Their Continuous Operation in The Economy. 
Statement of the Problem
According to the face of the public, it is believed that big and magnificent hotels make excessive profits. These big hotels and restaurants are held with high standards and thus, and the majority of people believe that they are among the highest revenue and profit generating sectors in the economy of a nation. However, the financial records of these large firms do not always depict what people ought to believe. It has been established that these prominent hoteliers are struggling with economic issues, making them operate under huge losses. Additional inputs maintain the survival of these big hotels from outside since they cannot sustain themselves from the enormous losses that they incur. In previous studies, scholars have tried to analyze the association amid the strategies used by these hoteliers in their operation and productivity, but unfortunately, little information is available regarding the losses incurred by these firms. Therefore, it is notable that the strategies utilized by these hoteliers in their operations are leading to massive losses of money in their services. 	Comment by John Theodore: See the Statement of the Problem below.	Comment by John Theodore: The Statement of the Problem is that the strategies utilized by such hoteliers in their operations are leading to massive losses of money in their operatins.
Purpose of the study
The purpose of this research study is to analyze and evaluate the reason why the strategies being used by the hoteliers in their operations in big hotels are causing financial losses within their operations. 	Comment by John Theodore: Correct
Research Questions 
1.    How have the expenses in branding increased the losses that are experienced by hoteliers as they struggle with their operations? 	Comment by John Theodore: Again, we have Quantitative Research Questions that need to be expressed as: To what extent  have the …… operations>
Ho1: That the increased branding expenses have a direct impact on the losses that the hoteliers are experiencing. 	Comment by John Theodore: The increased branding expenses DO NOT have….
Ha1: That the increased branding expenses do not have any impact on the losses that the hoteliers are experiencing in their operations. 	Comment by John Theodore: The director branding expenses HAVE a direct impact on the losses that the hoteliers are experiencing.	Comment by John Theodore: It is not matching the Ha1
2.    How have the changes in demands of consumers led to the increased losses that are being experienced by hoteliers in their operations?	Comment by John Theodore: To what extent did the changes in demands for consumers lead to the increased losses that are being experienced by hoteliers in their operations>
Then place:
Ho1
Ha1
How has the changes in the economy needs to be led to the increased losses that the hoteliers in the hotel industry are experiencing?	Comment by John Theodore: To what extent have the changes in the economic need to lead to the increased losses that the hoteliers are experiencing.

Then place:

How1
Ha1
Hypothesis testing 
1.    That the costs that the restaurants and the luxury hotels incur during branding and rebranding are too huge in comparison to their profits and this, therefore, leads to massive losses. 
2.    That the changing demands of consumers have led to losses in these luxury hotels and restaurants due to their inability to change and suit the customer's specifications.
Research Methodology 
In this chapter, the procedures and the methods of data collection that are employed in the research are discussed. The section is divided into research design, the target population the procedures and samples for sampling, data collection instruments, method and procedures. 	Comment by John Theodore: Please indent your paragraphs
Research design
The research concerning hoteliers and hotel operation can well be carried out using a cross-sectional survey which can enable the researcher in the provision of a holistic as well as in-depth insight and as well make a generalized understanding on the impacts of branding and changing customer demands on the revenues of the hotels hence making losses. The type of research design can allow researchers in making comparisons of many different variables which exist at a particular time in the target population. 
Target Population 
Hoteliers and the hotel's operation are one of the industries that deal with many people as clients and customers. In generating the relationship between the losses that are being incurred in hotels with the changing customer demands and the branding costs, the clients that have previously used the magnificent hotels will be analyzed. Such are the customers that previously used the services of these hotels or as well have a clue from a friend that has experienced the services of magnificent hotels and their opinion on satisfaction. How have the changes in their demands make it more challenging to use the services of these hotels and what they opt and think that should be done by these hoteliers. As well. The target population can include the employees and the management of the hotels to analyze and be able to establish the costs that are being used to rebrand the hotels and the profits that are being generated. The management and the employees can be accessed quickly and but getting previous customers of these hotels and thus the use of online questionnaires and surveys on the hotels’ website and other media sources can facilitate reaching to many participants as possible. 	Comment by John Theodore: Hotrels’
Data collection
The best method for data collection in this research will be questionnaires which will enable in the collection of primary data from the respondents alongside closed-ended questions that can give the researchers an opportunity to get specific solutions towards the research questions of this research study. The questionnaire can be administered to the participants by the use of  the human resource departments of the hotels for the analysis of the rebranding costs, and as well can be posted online of the firms’ website and other social platforms and then the clients that have used the services previously can be lured and compelled into answering them. The articulation of the questionnaires can be divided into different parts so that much information as possible can be gained from the hoteliers that can be useful in establishing this research. Moreover, since this research is quantitative, then there needs to be more information seeking as possible which can be used in the generation of the data that is needed and thus be able to accomplish the research. 
Data analysis
After data collection, data needs to be analyzed and then presented in the correct form that can generate inferences and conclusions. Results from the analyzed data are used in making a recommendation that can be useful in one way or the other. In this type of research, descriptive statistics will be used to analyze the objectives and be able to formulate percentages as well as frequencies to the data that was generated from the questionnaires. The presentation of data will help in explaining the degree or extent of the way the various objectives identified, and this can be done in charts and frequency tables. Additionally, part of the objectives specifically objective II can be analyzed using the regression and the correlation analysis alongside descriptive statistics which then can be able to determine the association amid the specificity of rebranding in hotels and the influence it has on the losses that hoteliers are experiencing. 
Survey questionnaires when used in quantitative research are excellent in investigating consumer demands just as their assessment in the market (Clifton, 2012). The consumer demands can best be analyzed through well-structured questionnaires, which are projected to the consumers who utilize the hotel facilities as well as restaurants, and even those who do not use the hotels but have a take on what is happening can give their opinions through the survey questionnaires too. The demands of consumers can be investigated by engaging the consumers themselves, and in this manner, they can give feedback on where they feel that the hoteliers are failing and thus they should be improved. Reactions from the consumers can concoct a well-organized expository report that respects to why the hoteliers are making losses because of the changing customer demands and what they can do to change towards the changing demands of the consumers (Quinlan et al., 2019). At the present world, there are increased rates of changing technology, and newly innovated technological devices are available for individuals even at their homes. For the luxury hotels ton continue their operations; therefore they need as well to adopt the new technologies and be able to increase more others installation of the new technologies that individuals cannot have in their homes for them to consider coming to the hotels. However, there is a challenge that is associated with this acquisition of new technologies from the starts; they are too expensive and thus the cost of acquisition is always higher than the benefits that can be accrued in the short-run (Nardi, 2018). Therefore, the achievable results from new technology in hotels can only be feasible in the long-run. When clients realize that the luxury hotels are offering something unique from what they can afford, then they will be able to visit the hotels and be able to experience and in return be able to generate profits for the hoteliers. 	Comment by John Theodore: Need a heading of Ethical Issues to be followed by discussion.
Survey questionnaires hold a great advantage when carrying out quantitative research. The achievability of the results is depended on the way the survey is articulated. The survey in quantitative research allows for the physical examination of the participants and enables in recording first-hand data from the field. When compared to other research methods, surveys are easy to come up with and articulate as they can be administered online or as well it can be done manually on a one-on-one basis (Ainsworth et al., 2008). Due to the flexibility of the surveys, then they are as well easy to be involved in any type of research since the researcher can get immediate feedback on the information one is looking for. Surveys always take less time to develop and thus, they are best when conducting timeline research. The best thing that is associated with surveys is several ways in which they can be administered. Their flexibility enables them to be administered as online surveys that can be accessed through mobile phones, like email and as well as even in text form in other telecommunication services. Surveys can be administered remotely and thus reduce the dependency on geography and I such a way, the website of the hotels can form a common point where the customers can be informed to subscribe and give their opinion regarding the study underway.
However, in spite of the helpfulness of surveys in conducting quantitative research, they are subjected to minimal limitations, which have to be considered when conducting research. Respondents involved in survey responses do not feel the sense of security when giving their own opinion about what they feel. For instance, when researching a hotel and information is needed from the employees, they can feel unsecure to give their genuine opinion lest they risk losing their jobs. There is a limitation of the honesty of the answers obtained from surveys when they are subjected to participants who fear intimidation (Bell et al., 2018). Besides, respondents are subjected to losing the memory of what happened and thus, what they give is a glimpse of only what they remember. Any answer they give will just be a fumble but not the exact answer. Also, the closed-ended questionnaires are subjected to low validity, and thus, they become inappropriate in conducting research that needs exact data for analysis.
Cross-sectional studies in research are as well associated with some strengths as well as weaknesses. The major strength of cross-sectional design studies is that they are relatively quick and easy to conduct (Brannen, 2017). They do not involve more prolonged periods of follow up as their data on every variable will be collected once. Besides, cross-sectional studies can measure the prevalence of all the factors that are under investigation. Cross-sectional studies help in studying multiple outcomes as well as exposure. The major weakness associated with cross-sectional design is that it is difficult to determine whether the outcomes that follow an intervention were as a result of the outcome. The design can measure prevalent rather than the cases of incidence. As well, by the use of cross-sectional, it is difficult to measure the associations that are identified. 
When conducting quantitative research, there is a reason as to why a researcher should consider different ethical issues (Brannen, 2017). In recruiting the participants for your research, you must ensure that they are aware of the research and the details of the research. The first thing to ensure is that recruitment into research should be voluntary, and thus, a researcher ought to explain everything to the participants so that they can make informed choices. Informed consent is a must in a quantitative research study. In the formulation of questionnaires for quantitative research, it should be prudent to ensure that they have covered every aspect of the research so that the respondents have provided truth in their response. Besides, the questionnaires should be truthful for better result simulation.
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